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Overview

• The Who, Why, What, 
When and How of 
communications

• Examples: Following a 
mission throughout its 
lifetime

• Case study: Rosetta

• Coming soon…



Why communicate? 

What is ESA? 
The European Space 
Agency (ESA) is 
Europe’s gateway to 
space. Its mission is 
to shape the 
development of 
Europe’s space 
capability and ensure 
that investment in 
space continues to 
deliver benefits to the 
citizens of Europe and 
the world.



Why communicate? 

To raise awareness, 

understanding and 

support of our 

activities, by providing 

information and 

opportunities to engage



Why communicate? 

To promote :
• THE Space Agency for 

Europe

• United space in 
Europe / International 
cooperation

• Europe’s world class 
science, industry and 
technology

...To the largest possible 
audience





Who do we communicate to? 



When do we communicate?

• Key mission events       • Important scientific results



Mission themes and mission selection



Contractor selection, instrument development



Testing milestones



Landing site selections



Launch, cruise and arrival



First views, last views



Science, science and more science!

Project scientist alerts comms team of upcoming 
peer-reviewed paper

‘Editorial Board’ (science experts and editors) 
discusses potential for news coverage and for which 

audience / platform

Coordination with lead authors, journal and external 
partners, and production of story and graphics

Publish and promote on ESA channels, address any 
feedback

How to make a news story



Archiving and Legacy



Rosetta case study



Rosetta’s journey…

Credits: ESA/CNES/ARIANESPACE-Service Optique CSG, 2004; ESA/Rosetta/NAVCAM – CC BY-SA IGO 3.0 ; ESA/Rosetta/MPS for OSIRIS Team MPS/UPD/LAM/IAA/SSO/INTA/UPM/DASP/IDA; ESA/Rosetta/Philae/CIVA



…compared with evolution of social media

Feb 05 Mar 06

Sept 05
May 09

Aug 12 Dec 13 Jun 14
May 16

Feb 04 Oct 10

Feb 09

Feb 07

Rosetta Mission 

blog opened 

Jun 11

Platform launch

Main ESA accounts opened

Nov 11

Rosetta Mission accounts opened 

“…Once mission controllers 
have established contact 
with Rosetta, our 
@ESA_Rosetta Twitter 
channel will also wake up, 
making this the best 
immediate source for 
confirmation that the 
spacecraft is awake…”
(ESA Press release text)



#WakeUpRosetta
The power of a hashtag, and sharing the emotion – live 

Photos: 
ESA/J. Mai



Linking everyday themes to mission milestones

20 Jan 2014: 
Spacecraft wakes up

6 Aug 2014: 
Arrives at destination

12 Nov 2014: 
Landing

• How do you wake up?
• How do you say ‘wake up’ in 

your language?
• Rosetta wakes up at 10am; 

what do YOU do at 10?
• Sleeping Beauty

• “Are we there yet?”
• Journey / Arriving
• Where are YOU going?
• What do we do when we 

get there? (Mission 
themes: water, life…)

• Choosing where to visit
• Finding a name for “site J”



20 Jan 2014: 
Spacecraft wakes up

Wake Up Rosetta! –
video contest

6 Aug 2014: 
Arrives at destination

Are we there yet? –
photo contest

12 Nov 2014: 
Landing

Name site J –
naming contest

Competitions

• 218 entries
• 75,000 votes

• 270 entries
• 23,000 votes

• 8000+ entries 
received in 6 days

• 135 countries, 
54 languages



Ambition: Sci-fi meets sci-fact

youtube.com/esa



#CometLanding Behind the scenes

@esaoperations

@esascience
@esa_rosetta

@esa



Steven Young - Spaceflight Now / Astronomy Now
Emily Lakdawalla - Planetary Society
Chris Lintott - Sky at Night



Maintaining interest throughout 2015-16





Engagement



What next? 



What next?



emily.baldwin@esa.int @astroemz
www.esa.int @esascience

Thank you!
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